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Carole Schweitzer
(703) 525-7568

Carolesw@weichert.com
www.caroleschweitzer.com

Arlington N. Metro $750,000.00

Show stopper kitchen with top of the line appliances *  3 remodeled bathrooms * 4 good
size bedrooms to include one on the main level and bedroom suite on the lower level with
its own entrance *  New owners can sit down and enjoy all the replacements - roof, furnace,
gutters, etc,  *  Location, location, location -  block from W&OD Trail, shopping, eateries,
etc. *  Walk to Metro * Little traffic on this dead end street *  OPEN HOUSE  4/27/14  *
705 North Frederick Street  *  Call Carole Schweitzer  703-525-7568.
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Spring Real Estate & New Homes

By Veronica Bruno

The Connection

W
inner of the first EPA Smart Growth
Award and the Coalition for Smarter
Growth’s Capital Region Visionary
Award, Arlington County has created

some neighborhoods built on transit-oriented devel-
opment, affordable housing and human-scale tran-
sit and street design.

“Arlington really cares about the public realm. This
extends to parks as well,” said Scott Matties, presi-
dent of the American Institute of Architecture North-
ern Virginia. “The citizens of Arlington are very en-
gaged and participatory. In Arlington they spend a
lot of time on the quality of the public realm.”

A great urban plan makes a town both user-friendly
and beautiful. You can find many examples of this
throughout Arlington, particularly the urban centers
of Rosslyn, Clarendon and Ballston.

According to the American Institute of Architects
(AIA), there are specific recommended design prin-
ciples that go into making a community vibrant, suc-
cessful and healthy. Providing a variety of choices
for its residents contributes to a greater quality of
life. Having a range of options in housing, shopping,
recreation, transportation, cultural resources and
employment provides an enriched neighborhood
experience that inhabitants admire.

The urban communities of Arlington incorporate
this level of care throughout the streets, sidewalks,
plazas, corners and parks of the city. The communi-
ties have added landscape enhancements to traffic
islands, planters, park entrances and tree pit areas
seasonally to provide a pleasant pedestrian experi-
ence.

One example is Central Place in Rosslyn. Located
at the construction site at the corner of Wilson Bou-
levard and N. Moore Street, it is a temporary rain
garden that offers casual sitting and eating space for
pedestrians. Rather than let a construction site sit

Winning Design of
Arlington Architecture

Ten-story mixed-use
office building at
800 North Glebe
Road was designed
by architect Cooper
Carry with a curtain
wall façade made of
three “sails.” The
ground floor in-
cludes a public
plaza and restau-
rants Protein Bar,
the Mussel Bar and
Pizzeria Vinotecca.

Arlington integrates on-street bike lanes throughout the
county. Designated bike routes are incorporated into
multi-use trails and street designs where they share
space with cars and buses. There are several Capital
Bikeshare spots interspersed throughout Arlington neigh-
borhoods.

Photos by Veronica Bruno/The Connection

See Winning Design,  Page 6

On the Cover
The Church at Clarendon, located at High-
land Street in the heart of Lyon Village,
occupies the first two floors and shares
space with an eight-story affordable apart-
ment building, The Views at Clarendon.
The mixed-use building completed a
renovation two years ago.

Photo by Veronica Bruno/The Connection

To honor Mom
on Mother’s Day,
send us your favor-
ite snapshots of you
with your Mom and
The Connection will
publish them in our
Mother’s Day issue.
Be sure to include
some information
about what’s going
on in the photo,
plus your name and
phone number and
town of residence.
To e-mail digital
photos, send to:
arlington@connec

tionnewspapers.com
Or to mail photo
prints, send to:
The Arlington
Connection,

“Me and My Mom
Photo Gallery,”

1606 King St.,
Alexandria, VA 22314
Photo prints will be
returned to you if you
include a stamped,
self-addressed enve-
lope, but please don’t
send us anything irre-
placeable.

“Me
and
My

Mom”
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Spring Real Estate & New Homes

By Marilyn Campbell

The Connection

R
eal estate agent Joan Caton
Cromwell says she lost a home
bidding war last week in Falls
Church even though her client

was a strong contestant.
“We were one of five contracts and

we even waived the appraisal,” said
Cromwell of of McEnearney Associ-
ates. “Any house that is close-in [to
Washington, D.C.] and that is in nice
condition, is going to attract a lot of
attention.”

Real estate agents say spring is one
of the busiest times of the year for
home sales and there is dearth of
available homes in popular neighbor-
hoods. “The lack of inventory in
sought-after communities like Arling-
ton and McLean has already ushered
in the return of bidding wars for move-
in ready properties,” said John Eric,
Vice President TTR Sotheby’s Interna-
tional Realty in Arlington. “I expect

all sectors of the market to see price gains
and demand to remain high.”

HOME PRICES are on the rise. “If you put
a home on the market and it gets multiple
offers, the eight other people who didn’t get
the house will bid on another house,” said
Cromwell. “In a market where there are

multiple offers it definitely drives the prices
up and it drives them up quickly.”

Anthony B. Sanders, Ph.D., Distinguished
Professor of Real Estate Finance at George
Mason University said, “Very simply, this is
still an area that is growing, so housing
home sales will continue to rise, but more
slowly than during the real estate bubble.”

Still, agents are optimistic as they enter
the spring buying season. “The state of the
real estate market is great,” said Marsha
Schuman of the Washington Fine Proper-
ties’ Schuman Team. “The weather is be-
hind us and there is a momentum going into
the spring market that feels very positive.”

The spring market in the Washington,
D.C, area is aligned with academic calen-
dars. “It starts in April and May in the sub-
urbs,” says Cromwell. “Those in the mili-
tary or who work for the World Bank for
example, put their homes on the market in
spring to prepare to relocate during the
summer.”

Proximity to public transportation in-
creases desirability. “For example, Reston is
popular because of the Silver Line,” said

What to Expect Buying or Selling

See What to Expect,  Page 7

“We see a new trend in all
price ranges where
buyers want to buy where
they can walk to amenities,
restaurants and shops.
Buyers are satisfied with
smaller houses that are
conveniently located.”

— Marsha Schuman,
Washington Fine Properties

By Marilyn Campbell

The Connection

W
hen Realtors Marsha Schuman
and Betsy Schuman Dodek drive
up to a home to show it to a pro-

spective buyer, they know that they have
only one chance to make a good first im-
pression. Potomac-based Dodek and
Schuman of the Schuman Team of Wash-
ington Fine Properties say a home’s curb
appeal matters.

“When we think of curb appeal we think
of the lawn and landscaping, front door,
windows, roof and how it all looks,” said
Dodek. “Buyers want to buy from someone
who has taken really good care of their
home and that translates in to curb appeal.”

Schuman added, “If things are not nice
on the outside, then [potential buyers]
wonder what the house will be like on the
inside.”

REAL ESTATE AGENTS SAY buyers want
to purchase a well-cared for home, and the
exterior aesthetic of a home creates that
impression. Whether you’re planning to put
your house on the market or would just like
a clean and fresh exterior to welcome you
home each day, local real estate experts of-
fer advice on enhancing a home’s exterior.

McLean-based realtor Chris Pritchard of
McEnearney Associates suggests starting by

critiquing your own home. “Stand in front
of your house and take a look,” she said.
“Walk up the driveway, ask yourself what
you would want to see if you were shop-
ping for a house.”

The yard should be pristine and vibrant.
“Trimming, mulching and planting some
colorful plants are key,” said Pritchard.

“Add color with flowers, pots with plants,
choosing things like geraniums and pan-
sies,” said Dodek. “Adding color just makes
such a difference. It makes the yard pop.”

Consider safety. “Is the yard hazard-free?”
asks Dodek. “It needs to be freshly mowed
and mulched with dark mulch because that

makes the greenery pop. Make sure
your bushes are trimmed and propor-
tionate. Look at trees to make sure
they aren’t blocking the size of the
house.”

“One of the next areas we look at
are patios, walkways and fences,”
continued Dodek. “Do they need re-
pairs? Is there loose mortar?”

McLean Realtor Ann McClure of
McEnearney Associates says that a
home’s exterior should be well-lit.
“You need good looking and func-
tional lighting which should be on in
the evening.”

Examine the entrance. “Take a look
at the front door,” said Dodek. “Does
it need painting? We had a recent list-
ing and we painted the door red and
added new hardware and a kick plate
and that made it stand out. That is
something that is very cost effective
to do.”

Tips from the pros on boosting
a home’s curb appeal.A Picture Perfect Home

See Picture Perfect,  Page 7

“The sense of arrival is
very important —
you never get a second
chance to make a
first impression.”

— Chris Pritchard

Cromwell. “North Arlington and Falls
Church are popular. Anything that of-
fers a decent commuting experience
for someone who can’t afford what
they want in the city will be sought
after.”

Photo courtesy of TruPlace

Realtors say this Oakton home exemplifies ideal curb appeal, a critical
factor when selling a home.
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— John Eric, TTR Sotheby’s in
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Spring Real Estate & New Homes

By Marilyn Campbell

The Connection

L
ocal designers showed off their
master work when the 2014 DC
Design House was unveiled re-
cently. From Arlington to Burke,

and Alexandria to Potomac, Md., the area’s
top designers competed for an opportunity
to donate their talent to transform a local,
grand home into a showcase home.

The home, which is on the market for
$3.85 million, is now open to the public for
tours. It features six-bedrooms, five full-and
two half-baths. Built in 1929, the home fea-
tures a three-car garage and a pool. The
stone house offers three levels and nearly
8,000 square feet of living space, which lo-
cal designers transformed.

THE HOME’S FRONT FAÇADE was de-
signed by David Benton and Jim Rill of
Potomac’s Rill Architects. Inspired by the
stately stone home, the duo decided to add
a bit of detail and interest in the form of
“style appropriate light fixtures, shutters,
furniture and accent colors.” When choos-
ing a paint color for the front door, they
wanted a hue that was traditional, but un-
expected. Their choice: a “high-gloss verdi-
gris green-blue [that] immediately catches
your eye from the street. They replaced the
existing solid wood single door with a glass-
paned French door that “pulls outside views
sand daylight into the entry hall.”

Victoria Sanchez of Victoria At Home in
Old Town, Alexandria, designed the family
breakfast room. “I wanted to create a room
with a casual and cozy feel,” she said. The
room, which has large picture windows that
offer uninterrupted views of nature, con-
nects the kitchen with butler’s pantry/wine
tasting room. Sanchez choose woven rattan
furniture to fill the space.

Jeff Akseizer and Jamie Brown of Akseizer
Design Group in Alexandria designed the
family room, which overlooks the pool and
patio. The design duo created a room with
French doors that open to the pool area
when the weather is mild, but added a lin-
ear, modern fireplace to create a warm and
cozy space during cooler months. They cre-
ated “cascading light down the hand-woven
wall covering…” The room is filled with or-
ganic textures, tone-on-tone colors and
“nods to both a mid-century flair and mod-
ernism.”

One of the home’s guest bathrooms was
created by Arlington-based Allie Mann of
Case Design/Remodeling Inc. Mann de-
scribes the small space as “chic, classic and
timeless … a jewel box bath.” The room fea-
tures Calcutta marble flooring in a herring-
bone pattern and the acoustic “Moxie” show-
ering system that allows one to listen to
music while bathing. Mann was able to pre-
serve and refinish the home’s original iron
bathtub.

Susan Donelson and Sharon Bubenhofer,
of Cleveland Hall Design created a guest

bedroom in the home. In an effort to create
a light and airy space, the duo selected wall
paper in a pink floral pattern. “We choose
streamlined furniture and fabrics to accent
the Asian feeling of the wallpaper.” The
room, designed whimsically in pink and
green, features twin beds. The art in the
room was painted by Donelson’s mother,

Janice Donelson, a classically trained artist.

THE MASTER BEDROOM was designed
by Nancy Colbert of Design Partners in
McLean. The space was repurposed to al-

Area tastemakers dream home,
currently on the market for $3.85 million.

Local Designers Help Unveil DC Design House

Photo by Marilyn Campbell

Victoria Sanchez, of Victoria At Home in Old Town, Alexandria, designed the family breakfast room. The
room, which has large, picture windows that offer uninterrupted views of nature, connects the kitchen with
butler’s pantry/wine tasting room.

Photo by Angie Seckinger

One of the home’s guest bathrooms
was created by Arlington-based
Allie Mann of Case Design/Remod-
eling. The room features Calcutta
marble flooring in a herringbone
pattern and the acoustic “Moxie”
showering system that allows one
to listen to music while bathing.

Photo by Marilyn Campbell

Jeff Akseizer and Jamie Brown, of Akseizer Design Group in Alexandria,
designed the family room of the DC Design House. The duo created a
room with French doors that open to the pool area when the weather is
mild, but added a linear, modern fireplace to create a warm and cozy
space during cooler months.

low for a larger master bathroom and a walk-
in closet with built-in shelving. Colbert dis-
covered a painting that she thought would
be perfect for a master bedroom, and de-
signed the room around it. She chose an
ivory turned-post king bed that she furnished
with silk bedding in parchment and seafoam

green. Colbert added crown molding for
additional detail. “One of the room’s multi-
purpose features is a silver toned gilded
butterfly side table that was created by a
newly discovered artist. It is a work of art
and a table.”

Beth Boggs, Teri Lohmann and Lynne

Photo by Marilyn Campbell

The master bedroom was designed by Nancy Colbert, of Design Partners
in McLean. The space was repurposed to allow for a larger master
bathroom and a walk-in closet with built-in shelving.

Photo by Angie Seckinger

The home’s front façade was designed by Rill Architects’ David Benton
and Jim Rill of Potomac.

Parmele of C2 Paint, Potomac Paint & De-
sign with locations in Alexandria, Arlington
and Chantilly, added color to the back stair-
case. The team chose paintable wallpaper
in shades of plum, lilac, and spring green.
Paintable wall paper “conveniently camou-
flages old plaster wall cracks, provides du-
rability for high-traffic use and creates a

striking textured design.”
Now in its seventh year, the annual event

is a fundraiser for Children’s National Health
System, formerly Children’s National Medi-
cal Center. The D.C. Design House has raised
more than $1 million and attracted more
than 55,000 visitors over the past six years.

Photo by Marilyn Campbell

Susan Donelson and Sharon Bubenhofer, of Cleveland Hall Design cre-
ated a light and airy guest bedroom in the DC Design House. The room,
designed whimsically in pink and green, features twin beds. Art in the
room was painted by Donelson’s mother, Janice Donelson, a classically
trained artist.

Photo by Marilyn Campbell

Jeff Akseizer and Jamie Brown, of Akseizer Design Group in Alexandria,
designed the family room of the DC Design House. The room is filled
with organic textures, tone-on-tone colors and “nods to both a mid-
century flair and modernism.”

Go: D.C Design House
Location: 4600 Linnean Avenue, NW, Washington, DC 20008
Hours: Saturday and Sunday, noon-5 p.m. and Tuesday-Friday, 10 a.m.-3 p.m.,

closed Monday, $25. The home will be open for tours through May 11, 2014.
Visit www.dcdesignhouse.com.

“I wanted to create a room
with a casual and cozy feel.”
 — Victoria Sanchez, of Victoria At Home

in Old Town Alexandria
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idle for years, neighborhood
citizens along with the JBG Com-
panies, Rosslyn Renaissance and
the Rosslyn Business Improve-
ment District created a sun-filled
space that the community could
enjoy in the interim.

THE INCLUSION OF MIXED-
USE development is key to the
preservation of urban centers,
another recommendation from
the AIA, reduces the need for
new infrastructure and promotes
stability within city neighbor-
hoods.

“Over time you can swap out
one use of the building for an-
other,” says June Williamson,
City College of New York’s Asso-
ciate Professor of Architecture.
“The key is to design good build-
ings. These buildings have
proved to be resilient.”

What brings all this together
is the variety of transportation
options available to Arlington
residents, many of whom use
mass transit or bike instead of
rely on cars. This reduces traffic
congestion, a goal for Arlington
which led to the decision to con-
struct Metro’s Orange Line under
the Rosslyn-Ballston corridor,
rather than aboveground in the
middle of I-66.

“Arlington was able to pull the
Metro underground, which al-
lowed for the maximum density
along the corridor. They imple-
mented it well,” said Matties.

Today, Arlington has 50 million
square feet of transit-oriented
development in the Rosslyn-
Ballston corridor and has done
so without an apparent increase
in traffic. Arlington also contin-
ues to make investments in bi-
cycle and pedestrian facilities
and bike share.

Compact developments can of-
fer higher tax revenue with lower
per-unit infrastructure costs.
There are cost savings in terms
of community services as well:
compact communities generally
have fewer traffic fatalities and
faster police, fire and ambulance
response times. Williamson said,
“You are organizing space in a
logical way.”

From Page 2

Winning
Design of
Arlington
Architecture

Photos by Veronica Bruno/The Connection

Artisphere, located two blocks from the Rosslyn Metro
station, is an art center that is free and open to the
public. The structure includes four performance venues,
three visual art galleries, a 4,000-square-foot ballroom,
studio space, social gathering spots, food service facili-
ties, lounge areas and outdoor terraces. A mix of art
mediums are showcased and performed there.

Northside Social, a popular coffeehouse, wine bar and
casual restaurant is an example of the type of vibrant
neighborhood spots that add richness to the Clarendon
area of Arlington. Located on Wilson Boulevard, it is
within walking distance of residences, retail establish-
ments and the metro line.

A public space and working rain garden, Central Space,
is temporarily located at the construction site of Central
Place, a future office space in downtown Rosslyn Arling-
ton. Central Space was designed by the JBG Companies,
Rosslyn Renaissance and the Rosslyn Business Improve-
ment District as an inviting open community space for
nearby office workers while the construction site sat
dormant. Neighborhood volunteers made the finishing
touches on the communal place, which includes a stage,
plantings, fragrant flowers, and plenty of sitting and
eating space in a colorfully painted locale.

Spring Real Estate
& New Homes
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Spring Real Estate & New Homes

Schuman said, “We see a new trend in all
price ranges where buyers want to buy
where they can walk to amenities, restau-
rants and shops. Buyers are satisfied with
smaller houses that are conveniently lo-
cated. They want an easier life. Convenience
is the new real estate buzzword. Property
becomes compelling when buyers see
value.”

Sanders said some communities are es-
pecially competitive. “Virginia has two of
the wealthiest counties in the country,
Loudoun and Fairfax counties, so those com-
munities should see a fairly short turn over.”

NOT EVERYONE IS KEEPING with the
trend. “We’re not seeing middle class fami-
lies buying homes through the mortgage

What to Expect

Photo courtesy of TTR Sotheby’s International Realty

John Eric, Vice President TTR Sotheby’s International Realty says lack of
inventory in sought-after communities like Arlington and McLean has
already ushered in the return of bidding wars for move-in ready proper-
ties like this Arlington home.

From Page 3

A clean appearance is critical. “There
should be no algae stains on the roof,” said
McClure. “The homeowner should make
sure that if they have siding that it doesn’t
need power washing.”

“Power wash driveways, walkways and
even the house sometimes,” said Pritchard.
“The house should be washed before it is
painted. Do any kind of painting or touch
up painting of siding trim and doors that
needs to be done. Sometimes you don’t have
to paint at all if you do power washing. All
homes get dusty. Sometimes paint fades and
needs repainting.”

“Another easy thing is the windows,” said
Dodek. “Remove screens and wash the win-

A Picture Perfect Home
From Page 3 dows. You want your house to sparkle in-

side and out.”
Pritchard said, “Curb appeal also goes to

having a fence in good shape: washed and
painted or washed and sealed. The home’s
deck should be in good shape. More often
than not a deck should be power washed
and painted or stained or sealed or what-
ever the appropriate finish is.”

Minor touches can make a major impact.
“Take a look at your mailbox,” said Dodek.
“Is it upright? Is it tilted? Does it need to be
painted?

Don’t hide your amenities. “If you have a
swimming pool, we get them to remove the
cover,” said Dodek. “There’s nothing more
beautiful than a beautiful blue swimming
pool.”

market,” said Sanders, the GMU professor.
“Their income was devastated during the
housing bubble burst due to foreclosures.
Real household income has fallen since
2007. So the American middle class is worse
off than it was in 2007. It’s more high-in-
come families with cash or investors who
are buying homes.”

Schuman says that homes priced below
$1.3 million “are being snapped off the mar-
ket if they are well conditioned and fairly
priced. The ultra-luxury market, homes over
$2 million, is a little bit slower paced at
present, but there are signs that these buy-
ers are out there and wanting to buy.”

Cromwell  agrees,  “The 600-900K
price point is very busy for a house in
good condition.”

Designer Jacquelin Lluy, of Nicely
Done Kitchens and Baths in Spring-
field, recently transformed the kitchen
of a home in Mantua, in Fairfax, from
a small, dark space to a light-filled,
free-flowing culinary oasis.

“The kitchen was built in the ’70s
with a small, dark eat-in kitchen
table for four,” Lluy. “The family
wanted a view of their expansive
wooded lot and an island built for
entertaining and family meals with
their young boys.”

The new kitchen includes an is-
land made of maple. “The two-height
island has a ‘truffle’ finish [and] was
designed for game nights, football
watching, entertaining friends on the
higher level while the lower level is
used for quick weekday meals and
easy clean up with sink, trash/re-
cycle and dishwasher located there.”

BEFORE PUTTING ONE’S HOME
on the market, real estate agents en-
courage homeowners to spruce up
the kitchen. Well-designed, free-
flowing kitchens like Lluy’s can often

make or break the sale of a home say
some local Realtors.

“I think a kitchen is one of the top
things that a buyer looks at,” said Arling-
ton Realtor Michelle Sagatov of the
Michelle Sagatov group at McEnearney
Associates.

Alexandria-based Realtor Elizabeth
Lucchesi of the LizLuke Team at
McEnearney Associates said, “Kitchens
are the nucleus of the house. It is where
everybody hangs out. The kitchen has to
look good and feel good.”

Ken Nies, of Two Poor Teachers in
Annandale, recently remodeled the
kitchen in a Falls Church home adding
“custom window millwork, lighting, a
backsplash, a large center entertainment
island and farm sink.” Nies advises us-
ing “different materials on your island to
give a custom look.”

Realtors suggest investing in quality
cabinetry and countertops. “Granite is
something people look for but there are
other materials that people can use like
caesarstone and quartz,” said Sagatov.
“Choose nice, solid counter tops that
compliment the cabinetry.”

Realtors: Great Kitchens Help Sell Homes
FOR THOSE WHO WANT to update
a kitchen and think they will be selling
their home within five to seven years,
Sagatov suggests that homeowners
think about the resale value before re-
modeling. “Make the kitchen timeless,”
she said. “Don’t put too much of your
personality into the kitchen. If you want
to show off your personality, do that
with paint or kitchen decorations, but
make the things that cost a lot of money
neutral and timeless, so when you go to
sell your home, it appeals to a much
broader audience.”

If you plan on renovating the kitchen,
do it early, “not when you’re about to
sell so that you can enjoy it too,” contin-
ued Sagatov.

HOWEVER, ONE DOESN’T need to
remodel an entire kitchen before putting
a home on the market. Real estate
agents say there are a few changes that
homeowners can make to help their
kitchen sparkle.

“If you don’t have an updated kitchen
there are things that you can do to make
it look updated, clean and fresh,” said

Sagatov.
Make sure the kitchen has matching

appliances that are in good working or-
der. “It doesn’t matter if they are
stainless steel, black or white as long as
they match,” said Lucchesi.

An open kitchen appeals to buyers.
“Having a kitchen area where you can
cook while spending time with family, is
important,” said Lucchesi. “Having it
open into a living area allows the cook
to be connected to others.”

Don’t underestimate the power of
lighting. “Under-counter mounted light-
ing makes all the difference in the
world,” said Lucchesi. “It gives the illu-
sion that you have a lot of countertop
space when in reality maybe you don’t.”

Spruce up dated cabinetry. “Painting
cabinets a crisp white goes a long way,”
said Sagatov. “A lot of older kitchens
have dark wood. Putting a coat of fresh
paint and new hardware goes a long
way and is an investment that gives you
so much money back.”

Sagatov said, “Another easy fix would
be painting the walls. Taupe or grey
paint on the walls in the kitchen would
be soothing and go well with the white

cabinets. Those fixes don’t cost a lot
of money.”

Fixtures are another minor ele-
ment that can make a big impression.

“Make sure that cabinet pulls are
updated with materials like glass or
brushed nickel,” said Lucchesi.
“Great faucets are like a nice pair of
shoes or a good belt.”

Lucchesi speaks from experience.
“We sold a 1940s house recently
with a small kitchen,” she said. “We
added new appliances, a new faucet,
new cabinets and it sold for $24,000
above the list price in four days with
seven offers.”

“When enhancing a house for sale,
you want to appeal to the broadest
audience,” said Lucchesi.

Polished and updated kitchens
create appealing pictures.

“Sexy kitchens photograph well,”
said Lucchesi. “When people are
looking at kitchens in online photos,
we don’t want to give them a reason
to tell their agent, ‘No I don’t want to
see that house.’”

By Marilyn Campbell

Photo courtesy of Washington Fine Properties

This Potomac home exemplifies ideal curb appeal. Marsha Schuman and
Betsy Schuman Dodek, of the Schuman Team of Washington Fine Proper-
ties, say a home’s curb appeal is critical.
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Address ................................. BR FB HB ... Postal City .... Sold Price .... Type ....... Lot AC .. PostalCode .......... Subdivision ........... Date Sold

1  1881 NASH ST N #2110 ........ 2 .. 2 . 1 .... ARLINGTON .... $2,600,000 .... Hi-Rise 9+ Floors ........ 22209 ........ TURNBERRY TOWER ...... 02/27/14

2  3415 EDISON ST N ............... 5 .. 5 . 1 .... ARLINGTON .... $1,850,000 .... Detached .... 0.31 ........ 22207 ..... WILLIAMSBURG VILLAGE ... 02/14/14

3  6250 22ND RD N .................. 5 .. 5 . 1 .... ARLINGTON .... $1,585,000 .... Detached .... 0.20 ........ 22205 .......... OVER LEE KNOLLS ........ 02/21/14

4  2315 RANDOLPH ST N .......... 5 .. 4 . 1 .... ARLINGTON .... $1,500,000 .... Detached .... 0.13 ........ 22207 ............ LORCOM RIDGE .......... 02/28/14

5  2616 OHIO ST ...................... 6 .. 5 . 1 .... ARLINGTON .... $1,499,001 .... Detached .... 0.16 ........ 22207 .............. ALLENCREST ............ 02/28/14

6  2821 23RD RD N .................. 5 .. 4 . 1 .... ARLINGTON .... $1,389,500 .... Detached .... 0.22 ........ 22201 ............... MAYWOOD ............. 02/19/14

7  4430 19TH RD N .................. 6 .. 5 . 1 .... ARLINGTON .... $1,350,000 .... Detached .... 0.18 ........ 22207 ............ WAVERLY HILLS .......... 02/06/14

Copyright 2014 RealEstate Business Intelligence. Source: MRIS as of March 14, 2014.

Arlington REAL ESTATEArlington REAL ESTATE
Top Sales in February, 2014

In February 2014, 167 Arlington homes

sold between $2,600,000-$135,000.

Photos by Veronica Bruno/The Connection
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1  1881 Nash
Street North
#2110 —
$2,600,000

2  3415 Edison Street North
— $1,850,000

3  6250 22nd
Road North —
$1,585,000

4  2315 Randolph Street North —
$1,500,000

5  2616 Ohio Street — $1,499,001
7  4430 19th Road North — $1,350,000


